Valencia (Spain), April 24, 2014

Results note: 2014 Q1

In line with company forecasts

Natraceutical sales declined by 6% in the first quarter due to
a change in procurements in the pharma channel
•

At the end of the first quarter of 2014, Natraceutical’s turnover stood at 10.10 M€ compared to 10.74
M€ in the first quarter of 2013. This decline was mainly due to the change in the purchasing dynamics
of the pharmaceutical channel. While main procurements of slimming food supplements were
traditionally carried out during the pre-sales campaign of the first quarter (thereby benefiting from
preferential terms), recent quarters showed changes towards a more linear pattern throughout the
semester.

•

Consequently, and despite the decrease of operating costs, EBITDA for the first quarter stood at 2.61
M € compared to 2.94 M € in the same period last year and net income stood at 2.52 M € compared
to 2.88 M € in the first quarter of 2013.

•

At comparable perimeters regarding the number of countries in which Forté Pharma markets its
products, Natraceutical expects to end 2014 with a positive evolution in sales and EBITDA, following
the trend of operational strengthening achieved in the previous two years.

1.- Business performance
Natraceutical’s evolution in the first quarter of 2014 was clearly marked by the change in the purchase
dynamics of the pharmaceutical channel, especially in France, main Forté Pharma’s market.
Financing constraints in Europe coupled with a lack of visibility on the evolution of consumption in the
medium term led the pharmacy channel to change its procurement model in recent quarters. While
traditionally higher purchase volumes were concentrated in the pre-sales campaign - in which preferential
terms were offered- the first quarter of the year revealed the channel’s will to encompass procurements
with sales evolution throughout the semester. This resulted in a reduction of 6.0% in Natraceutical’s
turnover between January to March, which the company expects to recover in the coming quarters.
This decline had a direct effect on the operating profitability of the business, with EBITDA going down by
11.2% to 2.61 million euros, despite a decrease in operating costs.

Operating performance of Natraceutical Q1 2013-2014
(in million euro)

By markets
By geographical markets, France, Spain and Belgium joined 91.9% of the company sales. The change of
the procurements process mentioned above primarily affected France, Forté Pharma’s main market, which
in the first quarter of 2014 accounted for 60.3% of turnover and had a decline in sales of 9.9%.
By contrast, the company achieved again an optimal performance in Spain, which reached 18.0% of the
business sales, and saw the recovery of Belgium, whose sales grew +8.3 %, accounting for 13.6% of total
turnover.

By product categories
Due to Forté Pharma's leadership in the weight control segment, this product range usually determines the
performance of the company during the first months of the year.
At the end of the first quarter, weight control products accounted for 80.0% of the company’s total sales,
with a drop of 5.5% over the first quarter of 2013, due to the aforementioned reasons.
Meanwhile, the health range accounted for 11.0% of turnover and fell by 20.5%. This was due to the
launch in the first quarter of 2013 of a bio range which included not only slimming but also health
products. On the contrary, in 2014 new products in the health range will be launched in the second
quarter, as is common.
Finally, the beauty range concentrated 9.0% of Natraceutical’s sales, with an increase of 14.3%, mainly
thanks to the good performance of Expert Hialuronic and Expert Keratine, the latter launched in end 2013.

Operating leverage
Throughout the first quarter of 2014, Natraceutical reduced its operating costs by 4.9%, largely by the
media investment in the first quarter of 2013, which will be carried out in the second quarter this year.
However, this did not offset the effect of the sales correction mentioned and the company ended the
quarter with EBITDA of 2.61 million euros, compared to 2.94 million euros in March 2013.
It is important to note that the lack of financing costs following the cancellation of debt in December 2012,
the low tax cost and the absence of recurrent investments due to the outsourcing of production result in a
conversion of Natraceutical’s EBITDA into free cash of around 70%.
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Natraceutical closed the first quarter of 2014 with a net profit of 2.52 million euros compared to 2.88
million euros in the same period last year, mainly due to the effect of the correction in sales.

2.- Financial debt
From January 2013 Natraceutical’s bank financing is only linked to Forté Pharma’s operations, with a
monthly average amount of 2.47 million euros in the first quarter of 2014.
At the end of March 2014, bank borrowings amounted to 2.81 million euros. However, net financial debt
(calculated as bank borrowings less cash and highly liquid financial assets) resulted in a cash surplus of
2.68 million euros.
Additionally, and as a result of the sale of Natraceutical Industrial, SLU to Naturex in July 2013,
Natraceutical has got a collection right from Naturex amounting to 8.5 million euros through a credit with
maturity in June 2017, accounted on the company's balance sheet under "Other non-current financial
assets".

3.- Consolidated profit and loss account of Natraceutical
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4.- Consolidated balance sheet of Natraceutical at March 31, 2014

4

Subscribe to Natraceutical’s subscription center on the new web site - www.natraceutical.com- and stay informed
about all the company news.
Additionally, you can follow Forté Pharma on Facebook through https://www.facebook.com/FortePharma?

Natraceutical
Natraceutical channels its activity through Forté Pharma, a laboratory specializing in the development and marketing of food
supplements in weight control, health and beauty sold exclusively in pharmacies and parapharmacies, mainly in Europe.
Natraceutical trades on the Spanish stock exchange under the ticker NTC. Total outstanding shares:328,713,946.
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